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ARASTIRMA VE YAYINLAR
Arastirma Ilgi Alanlar
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Hizmet Elemani-Miisteri iliskileri
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Market Orientation: Implications for Firm Performance”, Journal of Product Innovation Management, 29
(4), 531-545.
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of Retailing and Consumer Services, 18 (6), 509-520.

Menguc, Bulent, Seigyoung Auh, & Young Chan Kim (2011), “Salespeople’s Knowledge-Sharing
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Auh, Seigyoung and Bulent Menguc (2005), “Top Management Team Diversity and Innovativeness: The
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Bell, Simon J., Bulent Menguc, & Sara L. Stefani (2004), “When Customers Disappoint: A Model of
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Menguc, Bulent & A. Tansu Barker (2003), “The Performance Effects of Outcome-Based Incentive Plans
in Sales Organizations: A Contextual Analysis,” Journal of Personal Selling and Sales Management, 23
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Deng, Jianshu, Bulent Menguc, & John Benson (2003), “The Impact of Human Resource Management on
Export Performance: Chinese Enterprises in Four Special Economic Zones,” Thunderbird International
Business Review, 45 (4), 409-429.

Glenane-Antoniadis, Alicia, Gregory Whitwell, Simon J Bell, & Bulent Menguc (2003), “Extending the
Vision of Social Marketing through Social Capital Theory: Marketing in the Context of Intricate Exchange
and Market Failure,” Marketing Theory, 3 (3), 323-343.

Bell, Simon J. & Bulent Menguc (2002), “The Employee-Organization Relationship, Organizational
Citizenship Behavior, and Superior Service Quality,” Journal of Retailing, 78 (Summer), 131-146.

Bhuian, Shahid N. & Bulent Menguc (2002), “An Extension and Evaluation of Job Characteristics,
Organizational Commitment and Job Satisfaction in an Expatriate, Guest Worker, Sales Setting,” Journal of
Personal Selling and Sales Management, 22 (Winter), 1-12.
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Strategy, and Export Performance Relationship: A Survey of the Literature and an Investigation of New
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Menguc, Bulent (2000), “An Empirical Investigation of a Social Exchange Model of Organizational
Citizenship Behavior Across Two Sales Situations: A Turkish Case,” Journal of Personal Selling and Sales
Management, 20 (4), 205-216.

Kandampully, Jay & Bulent Menguc (2000), “Managerial Practices to Sustain Service Quality: An
Empirical Investigation of New Zealand Service Firms,” Marketing Intelligence and Planning, 18 (4), 175-
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Marketing Management, 27 (5), 385-400.
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Study of Turkish Manufacturing Firms,” Journal of Euro-Marketing, 6 (2), 25-56.

Menguc, Bulent (1996), “The Influence of the Market Orientation of the Firm on Sales Force Behavior and
Attitudes: Further Empirical Results,” International Journal of Research in Marketing, 13 (3), 277-291.

*Fransizca’ya terclime edilip ‘Recherché et Applications en Marketing’ adl1 bilimsel dergide yeniden
yayinlandi1 (1997, 12 (3), 47-64).

Uray, Nimet & Bulent Menguc (1996), “Testing the Cross-cultural Generalizability of the Scale of
Consumer Attitudes Toward Marketing and Consumerism,” Journal of International Consumer Marketing,
9(2), 65-92.

Menguc, Bulent (1996), “Testing the Applicability of a Conceptual Model for the Effect of Effort on Sales
Performance and Job Satisfaction: Evidence for Turkish Industrial Salespeople,” European Journal of
Marketing, 30 (1), 33-51.

Menguc, Bulent (1995), “A Comparative Study of the Relationships Between Cultural Orientations, Shared
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Managers,” Journal of Transnational Management Development, 1 (3), 3-47.

Menguc, Bulent (1994), “An Empirical Study of the Relationship Between Cultural Orientations, Job
Characteristics, and Organizational Commitment for Turkish Retail Managers,” The Finnish Journal of
Business Economics, 43 (3), 295-318.

Menguc, Bulent (1994), “Major Travel Agency and Trip Attributes Effective When Purchasing a Domestic
Tour from a Travel Agency: Some Insights from Istanbul, Turkey,” Journal of Travel and Tourism
Marketing, 3 (2), 1-18.

Uluslararasi Kitaplarda Boliimler (Hakemli)

Jeffrey P. Boichuk, Bulent Menguc, & Seigyoung Auh (2015), Orientations in Marketing, Wiley
Encyclopedia of Management, Volume 9 (Marketing), 1-3.

Menguc, Bulent (1998), Search Processes, Elgar Companion to Consumer Research and Economic
Psychology, Peter E. Earl & Simon Kemp (eds.), Edward Elgar Publishing, Cheltenham, 524-531.

Hakemli Uluslararasi Konferanslarda Sunulmus Bildiriler

Hakemli uluslararasi konferanslarda sunulmus ve bildiri kitap¢iklarinda yayimlanmig 40’dan fazla
bildiri (Academy of Marketing Science (Annual Conference; World Marketing Congress;
Multicultural Marketing Conference), American Marketing Association (Winter Conference),
European Marketing Academy (EMAC), Academy of International Business, Australian and New
Zealand Marketing Academy Conference (ANZMAC), Administrative Sciences Association of
Canada (ASAC) Conference)
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Yaymlanmis Raporlar (Tiirkce)

Mengii¢, Biilent (1995), hracat Stratejileri ve Performansi, Tiirk Geng Isadamlar1 Dernegi Yayini, Ocak,
Istanbul.

Topkara, Aypar & Biilent Mengii¢ (1992), Is Ahlaki ve Tiirk Yoneticilerin Is Ahlakina Yonelik Tutumlari,
Tiirk Geng Is Adamlar1 Dernegi Yayinu.

Yaymlanmis Raporlar (ingilizce)

Ryan Mullins, Bulent Menguc, & Nikolaos G. Panagopoulos (2021), Aligning Motivation for a Value-
Based Sales Strategy, Keller Center Research Report, Baylor University,
https://www.baylor.edu/business/kellercenter/news.php?action=story&story=224175

Bell, Simon J. & Bulent Menguc (2001), Raising the Bar of Service Quality: The Role of the Salesperson-
Organization Relationship and Organizational Citizenship Behaviors, No. 15, Pazarlama Bolimii,
Copenhagen Business School, Danimarka.

Dean, David L., Bulent Menguc, & Christopher P. Myers (1998), The Ongoing Debate Over Export

Performance: An Investigation of New Zealand Small Industrial Firms, No. 57, Isletme Boliimii, Lincoln
University, Yeni Zelanda.

ODULLER VE ONURSAL UYELIKLER

Pazarlama alaninda diinya genelinde iist %2 'lik dilimde yer almaktadir, 2019, 2020, 2021, 2022,
2023, 2024, 2025

“August 2025 data-update for Updated science-wide author databases of standardized citation
indicators, Elsevier Data Repository, V8, doi: 10.17632/btchxktzyw.8”

Uye, Bilim Akademisi, 2017-halen
En Iyi Alan Editérii Odiilii, Journal of the Academy of Marketing Science, 2024

En Iyi Hakem Odiilii, Journal of International Business Studies, 2022

En Iyi Hakem Odiilii Journal of the Academy of Marketing Science, 2012, 2013, 2014, 2016, 2018,
2021

En Iyi Hakem Odiilii, Journal of Business Research, 2014

Akademik Odiil, Kadir Has Universitesi, 2016

Satis ve Miisteri Iligkileri Yonetimi Alaninda En lyi Makale Odiilii, 2015 American Marketing
Association (AMA) Winter Educators’ Conference, San Antonio, ABD, 12-15 Subat 2015

(Seigyoung Auh, Constantine S. Katsikeas, ve Yeon Sung Jung ile)

Satig Yonetimi Alaninda En Iyi Makale Odiilii, 2011 American Marketing Association (AMA)
Summer Educators’ Conference, San Francisco, ABD, 5-7 Agustos, 2011 (Jeffrey P. Boichuk ile)

En Iyi Makale Odiilii, Administrative Sciences Association of Canada (ASAC) Conference, Kanada,
22-25 Mayis 2010 (David Bouckenooghe ile)

En Iyi Makale Odiilii, Korean Academy of Marketing Science, Spring International Conference, 21
Nisan 2007, Giiney Kore (Seigyoung Auh ile)
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Finalist, Marvin Jolson Qdiilii, Satis¢1lik ve Satis Yonetimine En Iyi Bilimsel Katk1, 2011
Uye, the AIM-AMA Sheth Foundation Doctoral Consortium, 2020, 2021, 2022, 2023
Uye, Doktora Konsorsiyumu, Biennial Academy of Marketing Science, 2009, 2011

Diinya’da satis yonetimi konusunda ¢aligmalari olan en etkili 25 akademisyenden biri [ABD Baylor
Universitesi Profesyonel Satis Merkezi tarafindan, pazarlama alanindaki 5 énemli dergi kapsaminda
(Journal of Marketing, Journal of the Academy of Marketing Science, Journal of Personal Selling and
Sales Management, Industrial Marketing Management, Journal of Marketing Education) yapilan
arastirmanin sonucu], 2015

En Cok Okunan 50 Makale, Journal of the Academy of Marketing Science, Ekim 2004 (#12) (Makale:
Bell, Simon J., Bulent Menguc, & Sara L. Stefani (2004), “When Customers Disappoint: A Model of
Relational Internal Marketing and Customer Complaints,” Journal of the Academy of Marketing
Science, 32 (2), 112-126)

Asya-Pasifik Universitelerinde Gorev Yapan En Etkili 10 Arastirmact, 1991-2000 (Kaynak: Louis T.
W. Cheng, Kam C. Chan, & Ricky Y. K. Chan (2003), “Publications in Major Marketing Journals: An

Analysis of Research Productivity of Asia-Pacific Universities,” Journal of Marketing Education, 25
(2), 163-176)

DAVETLI SUNUMLAR

“Multi-Level Modeling and Endogeneity in Marketing Research,” Burgundy Business School, Fransa,
14 Kasim, 2023.

“The Trickle-Down Effect of Manager Techno-Insecurity on Store Employee Customer Sabotage,”
Special Session on Digital Technology as A Game Changer for Marketing, Leading and Managing in
the Digital Era: Shaping the Future of Work and Business Education, Atina, Yunanistan, 20 Haziran,
2023.

“Price Negotiation Preparedness and Salesperson Performance: A Contingency Approach,” the 8
AIM-AMA Sheth Foundation Doctoral Consortium and Conference, Birla Institute of Management
Technology (BIMTECH), Greater Noida, Hindistan, 3-6 Ocak, 2020.

“Advancing Your Research Excellence and Impact,” Maejo University, Chiang Mai, Tayland, 17
Aralik 2019.

“Multilevel Modeling and Endogeneity in Marketing,” NEOMA Business School, Paris, Fransa,
October 15-18, 2018.

“When Does Customer Participation Matter? An Empirical Investigation of the Role of Customer
Empowerment in the Customer Participation—Satisfaction Link,” Brock University, Goodman School

of Business, St. Catharines, Ontario, Kanada, 26 Subat 2018.

“How to Conduct Cutting-Edge Research in Marketing,” Faculty of Commerce and Accountancy,
Chulalongkorn University, Tayland, Aralik 2016.

“How to Publish in Top Marketing Journals,” Faculty of Business Administration, Chiang Mai
University, Tayland, Aralik 2016.

“When Resources Do Not Lead to More Engagement and When Engagement Does Not Result in
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Improved Performance: The Moderating Role of Supportive and Inhibitive Service Climate,” Thought
Leaders in Service Marketing Strategy Conference, Paris, Fransa, 30-31 Mayis, 2016.

“Frontline Service Employee Engagement”, Athens University of Economics and Business,
Yunanistan, 28 Mart 2016.

“Frontline Service Employee Engagement”, Bilkent University, 16 Mart 2016.

“A Methodological Review of Survey-Based Research in the Field of Global and Cross-Cultural
Fashion Marketing”, 2015 Global Fashion Management Conference, University of Florence, Floransa,
Italya, 25-28 Haziran 2015,

“An Interactive Session with Top Reviewers,” 2014 Academy of Marketing Science Annual
Conference, , Indianapolis, ABD, 21-23 Mayzs, 2014.

“Conducting Scholarly Research-PhD Students’ Research Seminar Series,” Leeds University
Business School, Ingiltere, Subat 2014.

“The Role of Fit in Customer Orientation and its Impact on Salesperson’s Service Performance,”
Leeds University Business School, Ingiltere, Kasim, 2012.

“Structural Equation Modeling,” Graduate Program, Judge Business School, The University of
Cambridge, Ingiltere, Subat-Mart, 2006.

“The Voluntary Turnover-Performance Relationship in Sales Units: An Approach of Alternative
Hypotheses,” American Association of Behavioral and Social Sciences, 8. Yillik Toplanti, Las Vegas,
Nevada, ABD, 16-18 Subat 2005.

“A Social Exchange Model of Organizational Citizenship Behaviors: An Empirical Investigation
Across Two Sales Situations,” 6th International Colloquium on Relationship Marketing, The
University of Auckland, Yeni Zelanda, Ocak 1999.

“Pros and Cons of Doing Research on Marketing Practices in Developing Countries: A Case of
Turkey,” 6th International Colloquium on Relationship Marketing, The University of Auckland, Yeni
Zelanda, Ocak 1999.

“I¢ Pazarlama Tekniklerinin Etkin Uygulanmas1®, Firma Arastirmalar1 ve Halkla iliskiler Merkezi
Seminerleri, Istanbul, 1996.

“Is Ahlak1 ve Tiirk Yoneticilerin 1§ Ahlakina Yonelik Tutumlari,” 3. Yonetim Kongresi’nin
katilimcilarina yapilan bir sunum, Istanbul Teknik Universitesi, Mayis 1995.

“Pazara Doniikliigiin Satis Elemanlarinin Tutum ve Davranislar1 Uzerindeki Etkileri,” Firma
Arastirmalar1 ve Halkla Iliskiler Merkezi Seminerleri, istanbul, 1995.

MEDYA ROPORTAJI VE SUNUMLARI

“KHas Akademi Sosyal Bilimler-A¢ilis Konusmasi”, 9 Mayis 2020 (Youtube)
“KHas Isletme Fakiiltesi”, 26 July 2019 (Facebook)

“KHas Isletme Fakiiltesi”, 15 March 2019 (Facebook)

“KHas Isletme Fakiiltesi”, 8 August 2018 (Facebook)

“KHas Arastirma Kamp1”, 9 April 2018 (DHA)

“KHas Isletme Fakiiltesi’nin Tanitim1”, 28 May 2017 (Y outube)
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ARASTIRMA FONLARI

2014  Kadir Has Universitesi Ogretim Uyesi Arastirma Fonu (29000TL)

2011  Brock University, Faculty of Business, Ogretim Uyesi Arastirma Fonu (CDN $ 2500)

2011  Faculty of Business, Ogretim Uyesi Arastirma Fonu (CDN $ 2500)

2007  Ogretim Uyesi Arastirma Destek Fonu (CDN $ 3000), Social Sciences and Humanities Research
Council of Canada (SSHRC)

2003  Ogretim Uyesi Arastirma Fonu (AUS$ 10,000), Faculty of Economics and Commerce, University of
Melbourne (Gregory J. Whitwell ile ortak)

2003 Ogretim Uyesi Arastirma Fonu (AUS 15,000), Faculty of Economics and Commerce, University of
Melbourne (Graham Sewell ile ortak)

2002  Ogretim Uyesi Arastirma Fonu (AUS$ 10,000), Faculty of Economics and Commerce, University of
Melbourne

2000  Ogretim Uyesi Arastirma Fonu (AUS 4,500), Faculty of Economics and Commerce, University of
Melbourne

2000  Ogretim Uyesi Arastirma Fonu (AU$ 5,000), Faculty of Economics and Commerce, University of
Melbourne (Gregory J. Whitwell ile ortak)

1999  Yaz Arastirma Fonu (NZ$ 2,500), isletme Boliimii, Lincoln University, Yeni Zelanda (Lucie K.
Ozanne ile ortak)

1998  Konferans Katilim Fonu, Isletme Boliimii, Lincoln University, Yeni Zelanda

1997  Konferans Katilim Fonu, isletme Béliimii, Lincoln University, Yeni Zelanda

1996  Yaz Arastirma Fonu (NZ$ 3,500), Isletme Boliimii, Lincoln University, Yeni Zelanda (Jay
Kandampully ile ortak)

1994  Arastirma Bursu, Pazarlama Boliimii, National University of Singapore

MESLEKIi HIZMETLER

Uluslararasi Kitap Hakemligi

Marketing Strategy: Building on First Principles and Data Analytics, (Robert W. Palmatier & Shrihari
Sridhar), Palgrave, 2016.

Handbook of Computational Statistics PLS (Partial Least Squares) and Marketing, (Wynne Chin, Huiwen
Wang, Vincenzo Esposito Vinzi, & Jorg Henseler), Volume II, 2006.

Retail Pricing Strategies and Market Power (Gordon Mills), Melbourne University Press, 2000.

International Marketing-An Asia-Pacific Perspective, 2" Edition, (Richard Fletcher & Linden Brown),
Pearson Education, 2002.

Yardimci Editorliik

2026-halen  Journal of Service Research

2023-halen  Journal of the Academy of Marketing Science

2023-2025 Journal of Business Research (Sales/B2B/CRM)

2013-2019 Journal of International Marketing

2010-2013 European Journal of Marketing (Sales, Strategy, and Relationship Marketing)

Ozel Say1 Editorliigii

2021 The Role of Relational Governance and Dynamic Capabilities for SMEs in B2B Markets
in Times of Crisis, Industrial Marketing Management (M. Dayan ve V. Yeniaras ile)
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Yaym Kurulu Uyeligi

2016 - halen Journal of International Business Studies

2015 - halen Service Industries Journal

2014 - halen Journal of Product Innovation Management

2011 - halen Journal of Personal Selling and Sales Management
2008 - halen International Marketing Review

2007 - halen Journal of Operations Management

2006 - halen Journal of Marketing Theory and Practice

1999 - halen Industrial Marketing Management

2017 - 2025 Journal of Service Research

2011 - 2023 Journal of the Academy of Marketing Science
2004 - 2015 Journal of Business Research (Pazarlama Boliimii)
1999 - 2008 Academy of Marketing Science Review (elektronik dergi)

Uluslararasi Dergilerde Hakemlik

Journal of Marketing, Journal of Marketing Research, International Journal of Research in Marketing,
Journal of Retailing, Journal of Business Ethics, Journal of Management Studies, Organization
Studies, Journal of Management, Journal of Business Research, Human Relations, European Journal
of Marketing, Journal of Advertising Research, British Journal of Management, Transportation
Research (Part E), International Journal of Human Resource Management, European Journal of Work
and Organizational Psychology, Long Range Planning, AIB Insights.

Uluslararasi1 Konferanslarda Hakemlik

AMA Winter Marketing Educators’ Conference, 2015, 2016, 2019

AMA Global Marketing Special Interest Group Conference, Havana, Kiiba, 2017

Global Sales Science Institute Conference, Aalen, Almanya, 2013

ANZAM (Australia-New Zealand Academy of Management) Conference, 2011, 2012, 2013
Global Marketing Conference, The Korean Marketing Academy, 2010

Australian and New Zealand Marketing Academy Annual Conference, 2009

Academy of Marketing Science, World Marketing Congress, 2003, 2009, 2014, 2016
Academy of Marketing Science, Annual Conference and Faculty Consortium, 2002, 2006, 2008
Academy of Marketing Science, Multicultural Marketing Conference, 2000

Academy of Management Meeting, 2008

Academy of Marketing Science/Korean Academy of Marketing Science, 2006

European Marketing Academy (EMAC) Conference, 2006, 2014, 2016

Jiiri Uyeligi (Tezler)

Helen Wu, “When Al Raises the Bar: Al-Related Performance Pressure, Threat Appraisal, and Impostor
Feelings at Work”, Mesleki Uygulama Doktorasi, 2026, Arizona State University, USA.

Somonnoy Ghosh, “Linking Organizational Culture to Organizational Innovativeness”, Doktora Tezi,
2020, International Management Institute, Yeni Delhi, Hindistan.

Athina Zeriti, “Sustainable Export Marketing Strategy Fit and Performance Outcomes”, Doktora Tezi,
2014, Leeds University Business School, Ingiltere.

Melanie Dischinger, “The Impact of Sales Management Control on Salesperson Behavior and
Performance”, Doktora Tezi, 2013, The University of Warwick, Warwick Business School, ingiltere.

Dwi Suhartanto, “An Examination of Brand Loyalty in the Indonesian Hotel Industry”, Doktora Tezi,

12



Bulent Menguc

2010, Lincoln University, Yeni Zelanda.

Dongmei Zhang, “Customer Switching Behavior in the Chinese Retail Banking Industry”, Master Tezi,
Master of Commerce and Management, 2009, Lincoln University, Yeni Zelanda.

H. Y. Mei, “An Empirical Investigation of Consumers’ Purchasing Behavior Toward Green Products in
New Zealand”, Master Tezi, 2007, Lincoln University, Yeni Zelanda

Hakemlikler (Akademik Performans Degerlendirmesi, Atama ve Yiikseltme)

2023 College of Administrative and Financial Sciences, Saudi Electronic University, Suudi
Arabistan

2023 McCoy College of Business Administration, Texas State University, ABD

2020-2026  Pazarlama Boliimii, University of Malaya, Malezya

2019 College of Business, Ohio University, ABD

2019 Marmara Universitesi

2018 Henry W. Bloch School of Management, University of Missouri-Kansas City, ABD

2017 Isletme Fakiiltesi, Ozyegin Universitesi

2016 College of Business, Ohio University, ABD

2015 Dogentlik Yaym inceleme Jiiri Uyesi, Universiteleraras1 Kurul

2015 Faruk Sara¢ Moda ve Tasarim Yiiksek Okulu, Moda Y6netimi Boliimii, Ogretim Elemam
Secim Komisyonu

2014 Sabanci Yonetim Bilimleri Fakiiltesi, Sabanci Universitesi

2014 McCoy College of Business Administration, Texas State University, ABD

2010 Haskayne School of Business, University of Calgary, Kanada

Hakemlikler (Bilimsel Arastirma Projesi ve Doktora Tezi Odiil Yarismalar )

2020-2022  Bilim Akademisi Geng Bilim insanlar1 Odiil Programi (BAGEP)

2018 Canakkale 18 Mart Universitesi

2017-2025  Leeds University Business School, Pazarlama Boliimii

2016 Istanbul Universitesi Akademik Arastirma Fonu

2015 John A. Howard / AMA Doktora Tezi Odiil Yarigsmasi

2014-2016  Association of British Turkish Academics (ABTA)

2013 Academy of the Social Sciences in Australia

2011 Emerald/EFMD Outstanding Doctoral Research Awards

2010 Athens University of Economic and Business, Yunanistan

2009 Social Sciences and Humanities Research Council of Canada (SSHRC)

Diizenleme Komisyonlari

Isletme Fakiiltesi Arastirma Kampi (Konusmacilar: V. Kumar, Constantine S. Katsikeas, Neil Morgan, &
Alook Saboo), Kadir Has Universitesi, 5-6 Nisan 2018

Ucgiincii Yonetim Kongresi, Istanbul Teknik Universitesi, Mayis 1995.
6th Bi-annual World Marketing Congress, Academy of Marketing Science, Temmuz 1993, Istanbul.

Uluslararas1 Pazarlama’da Yeni Stratejiler, Tiirk Sanayiciler ve Isadamlar1 Dernegi, Kasim 1990,
Istanbul.

Track Chair

Personal Selling and Sales Management, The 18™ Biannual World Marketing Congress, Academy of
Marketing Science, 2017, Christchurch, Yeni Zelanda.
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Customer Relationship Management and Sales, AMA Summer Marketing Educators’ Conference, 2016,
Atlanta, ABD.

Sales Management and Personal Selling, AMA Summer Marketing Educators’ Conference, 2015, Sikago,
ABD.

Sales Management and Personal Selling, The 43" European Marketing Academy Conference, 2014,
Valencia, Ispanya.

Sales and Sales Management, Academy of Marketing Science Conference, 2013, Monterrey, Kaliforniya,
ABD.

Sales Management and Personal Selling, The 42" European Marketing Academy Conference, 2013,
Istanbul.

Personal Selling and Sales Management, The 16™ Biannual World Marketing Congress, Academy of
Marketing Scienc 2013, Melbourne, Avustralya.

Personal Selling and Sales Management, Global Marketing Conference, The Korean Marketing Academy,
2012 (Seul, Giiney Kore).

Market-Based Learning and Competitive Advantage, The 15" Biannual World Marketing Conference,
2011, Academy of Marketing Science (Reims, Fransa).

Strategic Marketing, ANZMAC (Australia-New Zealand Marketing Academy Conference), 2010
Christchurch, Yeni Zelanda.

Sales Management, Global Marketing Conference, The Korean Marketing Academy, 2010 (Tokyo,
Japonya).

Sales Management, Global Marketing Conference, The Korean Marketing Academy, 2008 (Shanghai,
Cin).

Sales Management, Academy of Marketing Science/Korean Academy of Marketing Science, Cultural
Perspectives on Marketing Conference, 2006, Seul, Giiney Kore.

Relationship Marketing, Academy of Marketing Science, World Marketing Congress, Temmuz 2005,
(Muenster, Almanya).

Marketing Across Cultures, AMS Annual Conference and Faculty Consortium, Mayis 2000, (Montreal,
Kanada).

Oturum Bagkam

Selling and Sales Management, CRM, The 2006 Academy of Marketing Science Annual Conference,
Mayis, San Antonio, Teksas, ABD

Customer Relationship Management and Loyalty, The 2005 Academy of Marketing Science, World
Marketing Congress, Temmuz. Muenster, Almanya.

Selling, Sales Management and CRM, The 2003 Academy of Marketing Science Annual Conference,
Mayis, Washington, ABD.

Consumer Behavior and Consumer Marketing, The 8th Biannual World Marketing Congress, Academy of
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Marketing Science, Temmuz 1997, Kuala Lumpur, Malezya.
Ozel Oturum/Panel Konusmacisi

How to Become More Involved in AMS- The Role of Track Chair, The 2013 Academy of Marketing
Science Annual Conference, Mayis, Monterey, ABD

International-Multinational Marketing Track, The 2006 Academy of Marketing Science Annual
Conference, Mayis, San Antonio, Teksas, ABD

Diger

2022-halen I:Jye, leetme ve Yénet.i.mden Sorurplu Arastirma Onur Listesi Se¢ici Kurulu
2018-halen Uye, Istanbul Teknik Universitesi Isletme Miihendisligi Boliimii Mezunlar1 Danisma Kurulu

2019 Uye, Béliim ve Program Isimleri Miizakere Toplantilari, Isletme ve Y&netim Alt Kurulu,
Yiiksek Ogretim Kurulu Baskanlig1, Tiirkiye

2018 Yuvarlak Masa Tartigsmacisi, Research Frontiers (Personal Selling and Sales Management),
American Marketing Association Sheth Foundation Doctoral Consortium, 27-30 Haziran
2018, Leeds, Ingiltere

2018 Yuvarlak Masa Tartigsmacisi, Doktora Konsorsiyumu, American Marketing Association

Global SIG Doctoral Consortium, 21 Mayis 2018, Santorini, Yunanistan.

UNIVERSITE iCi HIZMETLER

Leeds University Business School

2022 — 2025 Profesor Danigmanlik Kurulu Uyesi
2022 — 2025 Pazarlama Boliimii Arastirma Direktorii
2022 — 2024 Cesitlilik, Esitlik ve Kapsayicilik Komisyonu Pazarlama Boliim Temsilcisi

Ozyegin Universitesi

2021 Universite Terfi Komisyonu Uyesi_
2020 — 2021 Isletme Fakiiltesi, Fakiilte Kurulu Uyesi
2020 — 2021 Isletme Fakiiltesi, Fakiilte Yonetim Kurulu Uyesi

Kadir Has Universitesi

2018 — 2020 Yabanci Uyruklu Ogretim Elman1 Degerlendirme Komisyonu Baskani
2017 - 2020 Uye, Lisansiistii Egitim Enstitiisii Kurulu

2017 -2018 Uye, Bilimsel Arastirma Projeleri Degerlendirme Kurulu

King’s College London

2013 -2014 Tez Koordinatorii, Uluslararas1 Pazarlama Tezli Master Programi

2013 -2014 Program Kabul Danigmani, Uluslararas1 Pazarlama Tezli Master Programi
2013 -2014 Koordinator Yardimcisi, Uluslararasi Pazarlama Tezli Master Programi
2012 -2014 Pazarlama Grubu Arastirma Direktorii

2012 -2014 Yonetim Boliimii Aragtirma Komisyonu, Pazarlama Grubu Temsilcisi

Brock University

2010 - 2012 Doktora Fizibilite Komisyonu Uyesi
2010 Secim Komisyonu Uyesi (Dekan Yardimcisi, Isletme Fakiiltesi)
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2009 Secim Komisyonu Uyesi (Dekan, Isletme Fakiiltesi)

2009 Secim Komisyonu Uyesi (Dekan, Yiiksek Lisans ve Doktora Programlari)
2009 SSHRC Burs Komisyonu

2007 Rektor Yardimeisi Seglm Komisyonu Uyem

2007, 2008 Universite Arastirmaci Odiil Komisyonu Uyesi

2006 - 2010 Tezli Master Program1 Boliim Temsilcisi

2006 - 2010 Isletme Fakiiltesi Tezli Master Danigsma Komisyonu Uyesi

2006 - 2009 Universite Senatosu Arastirma ve Burs Komisyonu Fakiilte Temsilcisi
2006 - 2007 Isletme Fakiiltesi, Beta Gamma Sigma Komlsyonu

2005 - 2007 Isletme Programi Revizyon Komisyonu Uyesi

2005 - 2012 Béliim Yeni Ogretim Uyesi Se¢gme Komlsyonu Uyesi

2004 - 2007 Isletme Fakiiltesi Program Komisyonu Uyesi

University of Melbourne

2002 - 2003 Yénetim Boliimii Temsilcisi, Universite Arastrima Etik Komisyonu, Sanat, Egitim ve
Insan Bilimleri Alt Komisyonu

2000 Kiitiiphane Komisyonu Boliim Temsilcisi

2001 -2003 Lisans Egitim Komisyonu Fakiilte Temsilcisi

2001 Ozel Durumlu Ogrenciler Komlsyonu Uyesi

2002 Ogretim Uyesi Sec;lm Komisyonu Uyesi

2000 - 2002 Boliim Kurulu Uyesi

2000 Béliim Danisma Kurulu Uyesi

Lincoln University

1998 - 1999 Arastirma Komisyonu, Pazarlama Grubu Temsilcisi

1999 Ders Danismani, Uluslaraarasi Isletmecilik Programi, Singapore Polytechnic-Lincoln
University Ortaklig

1999 Pazarlama Grubu Final Smavi Koordinatorii

1997 - 1999 Pazarlama Ders Danismani

VERILEN DERSLER

Doktora Seminerleri

Advanced Quantitative Methods (Leeds University Business School)
Marketing Theory and Thought (Lincoln University)

Research Methods (Lincoln University)

MBA

Brand Management (Kadir Has Universitesi)

Marketing Management (Brock University, Kadir Has Universitesi)
Organizational Dynamics (Kadir Has Universitesi)

Introduction to Marketing (Brock University)

Business-to-Business Marketing (Brock University)

Marketing Research (Brock University)

Marketing Applications (Brock University)

MSc

Global Marketing (Leeds University Business School)

Marketing Research Consultation Project (Leeds University Business School)
Business—to—Business Marketing (King’s College London)

International Marketing (King’s College London)

Research Methods (King’s College London)
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Current Issues in Marketing Theory (Brock University)

Master of International Business
International Marketing (University of Melbourne)
Advanced Marketing (University of Melbourne)

Honors
Marketing Theory and Thought (Lincoln University)
Research Methods (Lincoln University)

Lisans

Innovation and New Product Development (Lincoln University, Brock University, Ozyegin
Universitesi)

Sales Management (Ozyegin Universitesi)

Introduction to Marketing (Brock University)

Marketing Strategy (University of Melbourne, Brock University, Kadir Has Universitesi)
Business-to-Business Marketing (University of Melbourne, Brock University, Kadir Has Universitesi)
International Business (Brock University)

Marketing Management (Lincoln University)

Global Pazarlama (University of Marketing)

Pazarlama Arastirmasi (Marmara Universitesi)

Macropazarlama (Marmara Universitesi)

Fantasy, Reality, Science, Society, and Law (Ekip halinde ders verme yontemiyle gerceklestirilen, "Is
ve Kisisel Yasamda Basarili Markalagma ve Pazarlama" konulu 2 haftalik egitim, Kadir Has
Universitesi)

Halka Ac¢ik Ders }
Successful Branding and Marketing in Business and Personal Life (Kadir Has Universitesi)

TEZ DANISMANLIKLARI
Tamamlanan Devam Eden
Damisman Es Damisman Damisman Es Damisman

Doktora Sonrasi Arastirmaci 1 - - —
Doktora 4 3 - —
Master Tezi/Projesi 20 — — —
Lisans Bitirme Projesi 6 - - -
Bagimsiz Projeler 4 — — —

UYESi OLDUGU MESLEKi KURULUSLAR

2008 - 2010 Miitevelli Heyeti Uyesi, Korean Academy of Marketing Science
2022 — halen Academy of Management
1994 — halen American Marketing Association
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