OzU CODES OF HUMAN RESEARCH ETHICS

1. ETHICAL PRINCIPLES OF HUMAN RESEARCH

1.1.Ethical Priorities
1.1.1. Respect for the rights and dignity of participants.
1.1.2. Consideration of stakeholders' interests (institutions, public).
1.2. Core Values:
1.2.1. Ethical behavior is a moral and societal imperative.
1.2.2. Research requires mutual trust and respect between researchers and participants.
1.3. Trust and Integrity: 
1.3.1. Essential for the credibility and success of human research 

2. RESPECT FOR THE AUTONOMY, PRIVACY, AND DIGNITY OF INDIVIDUALS, GROUPS, AND COMMUNITIES 

2.1. Core Rights to Protect:
2.1.1. Privacy, self-determination, liberty, and natural justice
2.1.2. Researchers must promote and safeguard these in all research activities.
2.2. Procedural Responsibilities:
2.1.1. Ensure valid consent, confidentiality, anonymity, fair treatment, and due process.
2.1.2. Clearly explain the nature of the research and participants' rights.

3. RESPECTING PARTICIPANT AUTONOMY AND DIVERSITY

3.1. Respect for Participants:
3.1.1. Acknowledge participants' knowledge and experience.
3.1.2. Consider individual, cultural, and role differences (e.g., age, gender, race, disability, religion, etc.).
3.1.3. Avoid discriminatory or biased practices in both research content and participant selection.
3.2. Consent and Withdrawal:
3.2.1. Participants have the right to refuse or withdraw 
3.2.2. Researchers must comply with withdrawal requests within legal and procedural limits (e.g., before data is aggregated).

4. RESPECTING PARTICIPANTS’ CONFIDENTIALITY

4.1. Confidentiality & Identity:
4.1.1. Identities must remain anonymous unless participants explicitly consent to being identified.
4.1.2. Researchers must protect not just participants, but also those connected to them (e.g., family, colleagues).

5. SCIENTIFIC INTEGRITY
 
5.1. Ensuring Research Quality and Integrity
5.1.1. Research must be designed, reviewed, and conducted to uphold quality, integrity, and make a meaningful contribution to knowledge.
5.1.2. Poorly designed research wastes resources, disrespects participants, and may cause harm by spreading misleading information.

6. ETHICAL STANDARDS FOR RESEARCH QUALITY

6.1. Accountability:
Researchers are responsible for maintaining high scientific and scholarly standards.
6.2. Key Focus Areas:
6.2.1. Robust scientific design
6.2.2. Risk assessment and clear protocols for potential harm
6.2.3. Transparent research aims
6.2.4. Judgments of research value should consider the researcher’s status (e.g., student vs. senior academic) and research setting.

6.3. Participant-Centered Approach
6.3.1. All research should be approached from the perspective of participants and other individuals and groups (communities, etc.) who may be affected.
The goal is to protect the well-being, privacy, dignity, and mental health of participants.

6.4. Risk Management Principles
6.4.1. Harm should be minimized, and ideally, no greater than the risks in daily life.
6.4.2. Where risks are unavoidable:
· Conduct robust risk assessments 
· Apply risk mitigation and management protocols

6.5. Understanding Risk in Human Research
6.5.1.Definition of Risk: Potential for physical or psychological harm, discomfort, or stress.
6.5.2. Includes risks to:
· Self-esteem, privacy, values, beliefs, relationships
· Risk of stigmatization or exposure (e.g., of illegal or sensitive behaviors)
6.5.3. Key Considerations
· Even non-physical research can be disruptive or damaging, especially to individuals or entire communities.
· Not all risks are obvious upfront—risk assessment must be built into research design.

6.5.3.1. Examples of Higher-Risk Research
Research is likely to involve more than minimal risk if it involves:
· Vulnerable groups (e.g., children, mentally impaired individuals, and dependent relationships)
· Sensitive topics (e.g., sexual behavior, violence, political beliefs, ethnicity)
· Deception or invasive procedures (e.g., drugs, hypnosis, intense physical activity)
· Psychological stress or humiliation (e.g., prolonged testing)
· Confidential/personal records or biological samples
· Potential social/employment harm
· Labeling or identity harm (e.g., self-perception issues)

7. VALID CONSENT IN HUMAN RESEARCH

7.1. Key Principles
7.1.1. Consent must be freely given, voluntary, and informed.
7.2. Participants must:
7.2.1. Receive sufficient information to make an informed decision.
7.2.2. Be allowed to withdraw or modify consent at any time during data collection.
7.2.3. Request partial or full data destruction, within agreed limits.
7.3. Ongoing Consent
7.3.1. Consent is not a one-time event
7.3.2. Participants must retain control over their participation throughout the study.
7.4. Information to Provide for Informed Consent
7.4.1.Purpose of the research
7.4.2. Data types and collection methods
7.4.3. Confidentiality and anonymity terms
7.4.4. Time commitment expected
7.4.5. Right to refuse specific questions or withdraw anytime
7.4.6. Risks involved
7.4.7. Data destruction policy
7.4.8. Debriefing plans and privacy notice
7.4.9. Data usage and storage, including future use or open datasets
7.4.10 Contact details for the Principal Investigator
7.4.11.Reimbursement for travel or out-of-pocket expenses
7.4.12. How the results will be shared with participants

7.5. Consent & Safeguarding – Children and Young People
7.5.1. Legal Considerations:
· Children under 18 have a legal right to be safeguarded
7.5.2. Best Practice:
· Assume capable decision-making if provided with age-appropriate information
· Children's rights to data ownership and withdrawal equal those of adults
· Parental/guardian consent is usually needed in addition to child consent

8. POWER DYNAMICS, VOLUNTARY PARTICIPATION & BEST PRACTICES

8.1. Navigating Power Imbalances:
8.1.1. Schools and adult-led environments can influence consent
8.1.2. Consent should be a social negotiation, not a formality
      8.1.3. Ensure children feel free to say "no" without consequences
8.2. Good Practice Includes:
8.2.1. Clearly explaining the right to withdraw at any time
8.2.2. Watching for non-verbal cues of discomfort or withdrawal
8.2.3. A child’s wishes take precedence over parental consent if they choose not to participate
8.2.4. Researchers must protect participants (e.g., students, subordinates, clients) from negative consequences if they decline or withdraw from research.
8.2.5. If research participation is required for a course (as outlined in the syllabus) or is offered as an option for extra credit, students must be provided with equitable alternative activities. 

9. INFORMED CONSENT – DOCUMENTATION & CLARITY
 
9.1. Key requirements for valid consent
9.1.1. Consent must explicitly confirm that the participant has been informed and understands the research.
9.1.2.1. Consent can be verbal, electronic, or written:
9.1.2.2. Two signed copies if written—one for the participant, one for the researcher.
9.1.2.3. Include contact details for participant follow-up.
9.2. Data Handling:
9.2.1. Consent records (e.g., signed forms, recordings) must be:
9.2.2. Stored securely
9.2.3. Handled with respect to confidentiality and anonymity
9.2.4. Personal identifiers are stored separately from research data

10. MANAGING POWER IMBALANCES & AVOIDING COERCION

10.1 . Researcher’s Responsibilities:
10.1.1. Be aware of real or perceived authority over participants (e.g., students, employees, detainees).
10.1.2. Ensure no pressure to participate or continue.
10.1.3. When researchers conduct research with clients/patients, students or subordinates as participants, they take steps to protect the prospective participants from adverse consequences of declining or withdrawing from participation.
10.1.4. Gatekeepers & Power Dynamics:
10.2.1. Individuals in power (e.g., teachers, managers, prison staff) can influence consent.
10.2.2. Recognize and mitigate coercion risks during recruitment.
10.3. Key Principle:
10.3.1. Participation must always be voluntary and free of undue influence to ensure ethical and valid research outcomes.

11. RESEARCH WITH INDIVIDUALS IN DEPENDENT OR UNEQUAL RELATIONSHIPS

11.1. The Importance of Valid Consent
11.1.1. Special Caution in Dependent Relationships: In research conducted with individuals in dependent relationships, such as students or clients, special care should be taken to ensure that participants do not feel pressured.
11.1.2. Risks of Coercion: Pressuring or coercing participants into participation leads to ethical violations.
11.2. Gatekeeper Consent
11.2.1. Necessity of Gatekeeper Consent:
Participation in research may also require consent from proxy authorities, such as parents, guardians, or school principals.
11.2.2. Voluntariness and Uncoerced Participation:
Participation must always be voluntary, and no coercive pressure should be applied to participants.
11.3. Research Conducted as Part of a Course
11.3.1. If participation in research is a course requirement, approval must first be obtained from the Ethics Committee, and this must then be clearly stated in the course syllabus.
11.3.2. Even if specified in the course syllabus, students must be provided with an "informed consent" form before data collection begins.
11.3.3. If research is offered as a course requirement, participants must be offered equivalent alternative activities.
11.3.4. Students who do not participate in the research should not be disadvantaged in any way in terms of grading or course success.

12. UNDERGRADUATE STUDENT RESEARCH

12.1. Ethics Code: All student research must adhere to ethical principles. This principle also applies to undergraduate research.
12.2. Ethics Protocol Review: Undergraduate-level ethics protocols must be reviewed by at least two faculty members from their faculty.
12.3. General Approval: General approval may be used for low-risk, structured studies involving multiple students.
12.4. Individual Ethics Application: Students designing a larger, publishable study related to their department must submit their own ethics application, even if the project has received prior ethical approval.

13. ETHICAL USE OF INCENTIVES IN RESEARCH

13.1. Incentives are acceptable if they do not compromise voluntary consent.
13.2. Must respect participant autonomy – overly large incentives may become coercive.
13.3. Incentives should:
13.3.1. Be proportionate to the participation burden.
13.3.2. Be standardized across participants, unless justified (e.g., for sampling needs).
13.4. Reimbursement:
13.4.1. Travel and other direct expenses should be covered.
13.4.2. Participants should not bear personal costs for participation.
13.5. Non-Monetary Options: Vouchers, small gifts, certificates, or branded items (e.g., T-shirts, stickers)
13.6. Child-friendly incentives should be age-appropriate and safe

14. RENEWAL OF CONSENT IN RESEARCH

14.1. In long-term or repeated-session studies (e.g., longitudinal research), renewed consent is often necessary.
14.2. Consent should be viewed as an ongoing dialogue, not a one-time event.
14.3. Participants must be kept informed to reassess their involvement.

15. INSTITUTIONAL APPROVAL

15.1. When institutional approval is required, researchers provide accurate information about their research proposals and obtain approval prior to conducting the research. 
15.2. They conduct the research in accordance with the approved research protocol.
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