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Education

Ph.D. Marketing, Swansea University UK, Graduated in 2013
M.Sc. Marketing, University of Wales, Swansea Graduated in 2008
B.Sc. Economics, Koc University, Istanbul Graduated in 2007
French Baccalaureate Saint-Joseph, Istanbul 1993 — 2001

Academic Appointments and Work Experience

Ozyegin University, Associate Professor of Marketing, Head of Department — International
Trade and Business, 2023-present

University of Sussex: Associate Professor, 2022-2023

Ozyegin University, Assistant Professor 2020-present

American University of Sharjah, UAE: Assistant Professor, 2017- 2020

University of Sharjah, UAE: Assistant Professor, 2016- 2017

Kadir Has University, Istanbul: Assistant Professor, 2013-2016

Research and Publications

Research Interests

Strategic Marketing; Industrial Marketing; Sales Management; Services Marketing
Google Scholar Citations — 1113; H Index — 18; i10 Index — 21
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Refereed Book Chapters

1. Yeniaras, V., Kaya, I. & Dayan, M. (2020) The role of business and political ties and
managerial talent: Implications for competitive strategies and customer capital in Academic
Studies in Management and Strategy Sciences ISBN: 978-9940-46-009-9.

2. Yeniaras, V. (2020) Government favouritism of religion, social capital and consumer
spending in Academic Studies in Management and Strategy Sciences ISBN: 978-9940-46-
008-2.
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1. Maden, C. & Yeniaras, V. (2025). “From whispers to roars: Cultivating employee
engagement and through resource utilization and managerial prevention and promotion
focus”. European Management Academy Conference (EURAM).

2. Dayan, M., Chaib, H., Yeniaras, V. & Elremeithi, E. (2023). “Impact of Business and
Political Ties on Innovation Performance Through Internationalization, and Moderating
Impact of Strategic Orientation Within SMEs in UAE”, IEEE International Conference on
Industrial Engineering and Engineering Management

3. Yeniaras, V. (2020). “iliskisel Baglar, (")r.giitsel Esneklik Ve Dogaclama: Tiirkiye’de
Finansal Ve Finansal Olmayan Performans Uzerine Etkisi, 4" International Conference on
Social & Human Sciences.

4. Yeniaras, V. (2020). “Relational governance, organizational unlearning and learning:
Implications for performance outcomes”, 5. Uluslararasi EMI Girisimcilik ve Sosyal
Bilimleri Kongresi.

5. Yeniaras, V. w/Simintiras, A. & Balabanis, G. (2013). “The Development and Validation
of a Consumer Confidence Scale”, Academy of Marketing Science Conference (INFORMS)

6. Yeniaras, V. w/ Simintiras, A. & Balabanis, G. (2013). “Consumer Confidence Re-Visited
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Professional Services & Editorships

Industrial Marketing Management (2022) Special Issue Co-editor
https://www .journals.elsevier.com/industrial-marketing-management/calls-for-papers/the-
role-of-relational-governance-and-dynamic-capabilities.

Academic Awards
2025 recipient of research track award — Ozyegin University.

2016 recipient of the biannual best author award granted by the Journal of Religions and
Ideologies (AHCI-journal).

Research Grants

American University of Sharjah EFRG (2018): 20.000 Euros

Kadir Has Universitesi Scientific Research Fund (2016): 27.600 Euros
Kadir Has Universitesi Scientific Research Fund (2014): 10.000 Euros
Kadir Has Universitesi Scientific Research Fund (2014): 8.800 Euros
PhD Scholarship, Swansea University (2009-2012)

Research Grant Applications

British council International Collaboration Grants: Applied (2" round rejection) —
Collaboration with Berk Kucukaltan of Bradford University

TUBITAK 1002-A Saygisiz Miisterilere Ek ve Capraz Satis: Yonetsel Yonergelerin ve Satig
Yaklagimlarmin Ikili Diizenleyici Rolleri — Project Lead (70.000TL)

TUBITAK 3501 Perakende Satisinda Kabaligin Parlak Yonii: Kabaca Davranan Satig
Elemanlarinin Perakende Satislarin1 Nasil Etkilediginin Kesfi — Project Lead (998.000TL)

Ad-hoc Reviewing

Journal of Service Research

Industrial Marketing Management

European Management Review

Journal of Consumer Marketing

Journal of Business Economics & Management
Journal of Marketing Theory and Practice



Technology Analysis & Strategic Management
Journal of Business and Industrial Marketing
International Marketing Review

Journal of Business Research

AMA Conferences

Courses Designed & Taught
Undergraduate Level

Principles of Marketing

Marketing Strategy

B2B Marketing

Personal Selling and Sales Management
Postgraduate Level

Marketing Theory

B2B Marketing
Marketing Management
Marketing Research
Marketing Simulation

Executive Education

Etisalat Mini MBA
Sharjah Leadership Program

Administrative Duties

Head of Department — Ozyegin University

University of Sussex — Resource lead

Ozyegin University — Faculty board of directors

Ozyegin University — Faculty board

Ozyegin University — Disciplinary committee

American University of Sharjah — Strategic Planning Committee
American University of Sharjah — SBA Assessment Committee
American University of Sharjah — Curriculum Committee
American University of Sharjah — Critical Thinking LERT
American University of Sharjah — Writing LERT

American University of Sharjah — Faculty Recruitment Committee
Kadir Has University, Innovation and Entrepreneurship Office Board Member (Innovation
and Entrepreneurship Office)

Postgraduate Training and Supervising
Supervised, 11 MSc dissertations at the University of Sussex in 2022; supervised 6 MBA
dissertations at Kadir Has University, Turkey between 2013-2016.



